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                     St. Charles CVB Chooses Wounded Warrior Project as Charity:  
                 Hotel Bookings Will Generate Dollars to Support America’s Heroes


The St. Charles Convention & Visitors Bureau has chosen the Wounded Warrior Project as its charity of choice for a year-long meeting incentive and winter leisure visitor campaign with hope that exposure for both not-for-profit organizations will help push forward the missions of each.

During tough economic times, business opportunities shrink and competition to land the opportunities that do exist is fierce.  The economic slow-down means a reduction in business travel and meetings, which, in turn, means hotel rooms are staying vacant.   Empty hotel rooms impact the economic health of communities like St. Charles, which boasts a solid inventory of meeting space and more than 2400 hotel rooms.

Offering an incentive to meeting and event planners to choose one destination over another has become standard practice, according to St. Charles CVB Executive Director Amy Egolf.  At the same time, the challenging economic conditions are leading planners to look for ways to give back as well.  As a result, the Bureau’s staff gave serious thought about offering a booking incentive that carried a charitable component that planners of all types of meetings – corporate, association, education – as well as sporting events – would find meaningful.
It all came together for the bureau staff during a conversation with Lou Mengsol of Innovations Consulting, the sports consultant hired by the SCCVB to bring new sports events to St. Charles.  
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“It was a real ‘ah HA!’ moment for us,” said Egolf.  “Lou was telling us about this not-for-profit organization that plans activities such as sports tournaments and family retreats for injured veterans, and we all looked at each other and said, ‘That’s our charity!’.”

After receiving approval from the Bureau’s board of directors, Egolf reached out to Kevin Hull, who heads the Chicagoland Wounded Warrior Project.  “Kevin was very enthused about the idea and paved the way for us to reach the right folks at the organization’s home office in Jacksonville, Florida.  Once we sent them details of our plan and samples of the marketing materials we want to use, they gave us approval to use the organization’s logo.”
The “Book a Meeting & Make a Difference” meeting and event promotion was officially rolled out to planners at “Rejuvenate” religious planners’ tradeshow held the last week of October in Birmingham, Alabama.  During one- on-one appointments with planners as well as those who stopped by the SCCVB tradeshow booth, potential “buyers” of St. Charles were encouraged to book a meeting or block of rooms at one of the 11 St. Charles hotels and the Q Center before June 30, 2009.  Upon acknowledgement of a signed contract, the SCCVB will donate one dollar to the Wounded Warrior Project for every booked hotel room.   “We returned to St. Charles with leads for pieces of business with a combined potential booking total of nearly 1000 rooms.  If each of those events contract with one of our hotels by the end of June, the campaign is off to a healthy start.”
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The Bureau will be using the campaign to entice more leisure travelers to St. Charles as well.  “Book a Room & Make a Difference” will send one dollar to the Wounded Warrior Project for every leisure hotel room booked at a St. Charles hotel between January 1 and March 31, 2010.  Visitors will learn about the promotion through print ads in AAA Living Illinois, Indiana and Wisconsin; a radio schedule with Chicago’s country station US99, and eblasts the SCCVB will send to its database of 7000 loyal clients.

Both the meeting and leisure promotions are being partially funded by a special Marketing Partnership Grant from the Illinois Bureau of Tourism.  
“The Bureau’s choice of the Wounded Warrior Project was firmed several months ago, and we received approval for the Illinois Bureau of Tourism Marketing Partnership Grant on September 20.  We are extremely proud to be helping to promote the Wounded Warrior Project –  the men and women of our armed services who have returned home with injuries deserve to be honored.”

The mission of the Wounded Warrior Project, which is meets the BBB Wise Giving Alliance’s Standards for Charity Accountability, is to honor and empower wounded warriors for the purpose of raising awareness and enlist the public’s aid for the needs of severely injured service men and women; to help severely injured service members aid and assist each other; and to provide unique, direct programs and services to meet the needs of severely injured service members.
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The mission of the St. Charles Convention and Visitors Bureau, which is certified by the State of Illinois, is to promote St. Charles as a destination for leisure visitors, meetings, conventions, motorcoach tours, and sports events. The St. Charles CVB is funded by the Illinois Bureau of Tourism and a portion of the hotel/motel tax collected by St. Charles hotels. For additional information, contact the Bureau at (630)377-6161, (800)777-4373, info@visitstcharles.com and www.visitstcharles.com   
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